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LUGGAGE & TOTES
There are over 87,000 flights in the skies above the United States every 

day. Over 28,500 of them are commercial, which means cargo holds full 

of checked luggage and overhead bins jam-packed with carry-ons. Think 

luggage and totes for travel agencies, resorts and athletic events.

BY SARA LAVENDUSKI

`editor’s picks

Case Study

In The Bag
The organizers of a 
women’s golf tour-
nament wanted to 
make a statement 
with their event’s 
brand, while also 
allowing attendees 
to take a piece of 
the tournament 
home with them. They decided to look for 
a leather tote that was small enough to be 
comfortably be used as a day-to-day tote, 
but also spacious enough to act as a travel 
carry-on.

“One of the tournament committee 
members had purchased several of 
our bags in the past, so they recom-
mended us,” says Claudine Yang, vice presi-
dent of sales at Piel Leather (asi/78073). 
“They wanted it to be of excellent quality 
and good perceived value. The distributor 
was asked to find a bag from us with those 
characteristics.” 

They decided on the genuine leather Vin-
tage Travel Tote (2971). It’s made of cow-
hide leather and features a zippered top, 
spacious main compartment and back strap 
for attaching to a telescopic handle. 

When all was said and done, the event 
organizers had distributed an estimated 100 
bags, and the sales volume came to about 
$11,000. “When distributors are looking to 
sell bags, it’s important they choose lines 
with a broad selection of styles so the cus-
tomer can have different options when it 
comes time to decide,” says Yang. “In our 
case, we always remind the customer about 
the durability and the advantages of having 
a genuine leather bag over a canvas or nylon 
one, especially when the difference in price 
is minimal.” 
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Break-resistant carry-on has a comfort 
grip, dual-caster wheels and inner zippered 
divider wall. From Victorinox Swiss Army, 
asi/93755, 800-243-4066.

Football-shaped tote is made of nonwoven 
polyurethane and comes in eight colors. 
From Jetline, asi/63344, 877-858-9908.

Travel set includes leather luggage tag and 
leather passport cover with RFID technol-
ogy. From Ashlin Bpg Marketing, asi/37138, 
888-427-4546.

Sailcloth beach tote has a waterproof lin-
ing. From SailorBags, asi/84293,  
585-924-3937.

Cotton canvas tote has sturdy leather 
handles. From Color Dunes, asi/45783,  
404-797-1612.

Metallic tote is made of PVC vinyl and 
comes in gold or silver. From Norwood by 
BIC Graphic, asi/74400, 877-667-9663.

PVC luggage tag can be PMS color-
matched. From BamBams, asi/38228,  
866-841-2070.

Drawstring bag is made of 210D nylon poly-
urethane, and has a black cord drawstring 
and 12” diameter imprint area. From Bodek 
and Rhodes, asi/40788, 800-523-2721.

This tote bag has an open main compart-
ment, three front pockets and 11” handle. 
From Leed’s, asi/66887, 866-533-3724.

Tote is made of 600D polyester and has a 
front pocket, side pockets and durable car-
rying handles. From Ariel Premium Supply, 
asi/36730, 800-270-7474.

Cowhide leather tote bag has a zippered 
top opening, spacious main compart-
ment and double carry handles. From Piel 
Leather, asi/78073, 800-347-7435.

Leather duffel bag has a three-way zip-
pered top closure, large exterior zip com-
partment, two side zip compartments 
and top handles. From Scully Leather, 
asi/86020, 303-733-9051.

LUGGAGE & TOTES
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PENS
Ascension Health has 73 locations, making it America’s largest nonprofit 

health system. Any of the system’s staff members – from surgeons-in-chief, 

to nurse administrators, to gift shop managers – will appreciate branded 

pens that include important contact information.

BY SARA LAVENDUSKI

`editor’s picks

Case Study

The Write Stuff
When the U.S. Army wanted to 
promote its internal Antiterrorism 
Awareness training among staff 
members and enlisted men and 
women, they chose giveaway items 
to remind the recipients of the 
training’s importance. 

Among various small branded 
giveaway products was the Lavon 
Stylus Pen (S135M) from Riteline 
(asi/82498). Each one features a sty-
lus, colored matte barrel and chrome 
accents. The pens were branded with 
the awareness program name and its 
tagline, “Promoting Awareness Pre-
paredness Flexibility.” 

“The end-buyer actually came to 
us with their idea for the pen after browsing 
our website,” says Kelly Lutz, sales manager 
at Advertising/Marketing/Strategic Plan-
ning, LLC. “They distributed the pens, along 
with other branded items such as a keychain 
and metal whistle, to trainees.” The Army 
ended up distributing about 500 pens, and 
the sales volume came to $1,500 for the 
entire campaign.

Because a faulty pen will go unused, and 
therefore glean fewer impressions than 
a long-lasting item, Lutz says quality is 
important. “When you’re selling pens, and 
especially when you’re selling anything to 
the government or military, it’s really impor-
tant to work with reputable manufacturers 
and high-quality items,” she says. “I always 
pay very close attention to manufacturers’ 
and products’ ratings. Military and govern-
ment clients also appreciate good pricing 
and fast delivery times.”
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Pen has a full-color retractable banner, col-
ored rubber grip and chrome accents. From 
BamBams, asi/38228, 866-841-2070.

Swiss-made ballpoint has an all-metal 
triangular body, satin finish and refillable 
ink cartridge. From Victorinox Swiss Army 
Inc., asi/93755, 800-243-4066.

Metal pen includes a stylus and light. From 
Crown Products, asi/47700, 800-367-2769.

Twist pen has a stars-and-stripes pattern 
and contains Easy-Glide ink. From ALL-IN-
ONE, asi/34256, 800-843-7367.

Twist-activated aluminum pen includes 
a stylus, engraved ring pattern grip and 
chrome clip. From Evans Manufacturing, 
asi/52840, 800-745-3826.

Twist-action pen has a matte metallic 
finish, shiny metal clip and wide-profile 
design. From BIC Graphic, asi/40480,  
888-446-5242.

Gel roller pen has a comfort grip. From 
StyleWrite, asi/86390, 844-277-7666.

Ballpoint pen has a matte metallic barrel 
with matte silver plunger, clip and tip. From 
Gold Bond Worldwide, asi/57653,  
423-842-5844.

Multi-function pen includes an inner 
level and a removable stylus that can be 
replaced with a flat or Phillips screw bit. 
From KLM Promo Products, asi/65216,  
626-962-5785.

Pen has smooth rubber finish, plunger 
action and low viscosity ink. From Hit Pro-
motional Products, asi/61125,  
800-237-6305.

Stylus pen has a matte barrel and metal 
accents. From Riteline LLC, asi/82498,  
972-685-2060.

Ballpoint has a grip with digi camo print 
and silver accents. From Jetline, asi/63344, 
877-858-9908.

PENS
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TECHNOLOGY
Approximately 90% of the U.S. population owns an electronic device. No wonder 

brandable technology accessories for phones, tablets and computers are such hot 

commodities right now. Stoke your sales by pitching some of the can’t-miss tech 

products spotlighted here to clients across industries.

BY ALEXANDRA STEEL

`editor’s picks

Case Study

The Perfect 

Passenger
When you’re an automotive 
insurance company, you’re 
all about encouraging safety 
on the road and taking care 
of your drivers while they 
brave the highways and local 
streets. Naturally, invest-
ing in branded merchandise 
that helps drivers stay safe 
makes sense. Such was the 
thinking of an auto insurer 
that recently bought Gordon 
Sinclair’s (asi/57800) Auto Kit 
(AFC620), which contains a dual car charger, 
mobile device vent holder, LED flashlight 
and retractable micro USB.

The company first came to its promotional 
products distributor with a need for an 
appealing product that matched its values of 
safety and care for customers. The distribu-
tor then contacted Gordon Sinclair for advice 
on innovative solutions. The vendor sug-
gested that the Auto Kit would be ideal.

“The client chose this item because it best 
reflected the core values of their company: 
Safety for the driver (emergency flashlight), 
while also keeping in mind the great promo-
tional potential,” says Jennifer Gluck, Gordon 
Sinclair’s executive vice president.

Part of the great promotional potential that 
Gluck is referring to is the mobile device vent 
holder that features a full-color logo that’s 
designed to catch the user’s eye. “It’s at eye-
view,” says Gluck, “for a constant reminder of 
the company who gave it to you.” 

The insurer purchased 5,000 kits, which 
resulted in more than $100,000 in revenue. 
The company gave the kits to new corporate 
and fleet drivers as a way of saying thank 
you.  
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Multipurpose charging station, suitable 
for all electronic devices, has six surge-
protected outlets. From Superex, asi/90231, 
416-642-4266.

Bluetooth keyboard is waterproof and 
flexible and compatible with most PCs and 
tablets. From AP Specialties, asi/30208, 
866-258-6647.

LED flashlight and a retractable micro USB 
come in kit that also includes a dual 2.1 USB 
car charger and mobile device vent holder. 
From Gordon Sinclair, asi/57800, 516-354-
8888.

Perfect for smartphones, tablets and other 
electronic devices, this power bank can 
charge up to two devices at once. From 
Victorinox, asi/93755, 800-243-4066.

Made of plonge leather, this mini tablet 
cover comes with a writing pad and pen. 
From Scully Leather, asi/86020,  
303-733-9051.

Compact power bank lantern and flashlight 
features a 2A output, six to eight hour 
charge time and USB port to plug into a 
charger. From Starline, asi/89320, 716-773-
0100.

Featuring dual USB charging ports, this 
power bank holds charge up to seven hours. 
From Crown Products, asi/47700, 251-665-
3600.

Use electronics anywhere with this mobile 
tech auto kit; includes car and wall char-
gers, screen cloth and earbuds. From Inno-
vation Line, asi/62660, 800-421-4445.

The Magic Screen Cleaner removes oil, dirt 
and dust from all mobile devices. From 
BamBams, asi/38228, 703-372-1940.

Car charger features light-up LED illumi-
nated trim. From Corporate Key, asi/63053, 
425-251-9400.

This clever gadget offers a convenient way 
to detangle your earbuds. From The LOOP, 
asi/67936, 720-407-8011.

Power bank is perfect for on-the-go 
moments, fitting just about anywhere. 
From Evans Manufacturing, asi/52840, 
800-745-3826.

TECHNOLOGY


